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Copyright © 2008 — Leigh Burke. All rights are reserved. No part of this report may be
reproduced or transmitted in any form without the written permission of the author, except for
the inclusion of brief quotations in a review.

Note: This e-book is optimized for viewing on a computer screen, but it is organized so you can
also print it out and assemble it as a book. Since the text is optimized for screen viewing, the
type is larger than that in usual printed books.
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Disclaimer

This report has been written to provide information to help you can publish your ebooks as
physical books on Amazon.com. Every effort has been made to make this report as complete
and accurate as possible. However, there may be mistakes in typography or content. Also, this
report contains information on Internet marketing and technology only up to the publishing
date. Therefore, this report should be used as a guide — not as the ultimate source of Internet
marketing information.

The purpose of this report is to educate. The author and publisher does not warrant that the
information contained in this report is fully complete and shall not be responsible for any errors
or omissions. The author and publisher shall have neither liability nor responsibility to any
person or entity with respect to any loss or damage caused or alleged to be caused directly or
indirectly by this report.

If you do not wish to be bound by the above, please return this report for a full refund.
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Hi there,

Welcome and thank-you for downloading Book Template. In this ebook, you will
learn How To Publish your Ebook as a Paperback on Amazon.com. | have taken
several ebooks, and turned them into successful physical books online. | have
learnt a great deal, but am always learning more.

The aim of this Ebook is to give you the skills and knowledge to take an existing
Ebook, and publish it as a physical book on Amazon.com to increase exposure,
boost credibility, and provide you with an additional stream of income.

There are a number of other distinct advantages to being a published author.

e You will be quoted in both the media and other books.

e You can add the book to your CV, biography and other marketing literature.

e You can purchase your own books at a heavily discounted price from the
printer, and sell them yourself at seminars, conferences, training events, to
customers, loved ones and friends.

e When you publish more than one book in your niche you gain credibility
and become an expert in your field. This will increase your customers trust
in you, and will lead to many indirect sales and consulting engagements.

| wish you all the best in your success, and will be available to answer any of your
guestions or queries along your journey to becoming a published author.

So without further ado, let’s get started!
Kindest Regards,
Leigh Burke.

http://www.Book-Template.com
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Who can publish a book on Amazon.com?

The answer is anybody! That’s right YOU can publish a book on Amazon TODAY.
There is a bit of setup required, however realistically, you could have a book
published on Amazon.com within a week if you already have your manuscript
ready. So if you have written Ebooks in the past that are sitting on your hard
drive, you can publish them on Amazon.com as physical books to boost your
sales, increase your credibility as an author and publisher and to provide another
stream of income.

The good news is this isn’t going to cost you an arm and a leg, and you won’t need
to invest in a print-run of tens of thousands of books to get started. There is
technology called Print On Demand, or POD that you can take advantage of to
only print the books that get ordered from your Amazon.com sales page. And the
good news gets even better, POD publishers will not charge you a setup fee, and
will only take a cut of the sale to cover their costs of printing the books as they
are ordered.

Here is an example of what | am talking about.

For a $17 book on Amazon, here is the breakdown of how the revenue is
distributed:

Currently: Enabled

Browse Heywords Computers & Internet W

Hote: Changes to vour title, including list price, may take up to 15 business days to appear on Amazon.com. Sales
occurring before your updated list price appears on Amazon.com will earn a rovaty based on your previous list price. ™

Amazon.com Retail Royalty Calculation For maore info zee Content License Royalties 1
Standard r Pro i
List Price (set by you) F17.00 F17.00 t
Qur Share $11.62 T9.64 zee more info on how we calculate our share {
Your Royalty $5.38 $7.36 lizt price minus our =hare [

el i gl B ™ ey
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You will note that there are a number of different payment plans that we will
cover in more detail later in this Ebook. If we take the Pro plan as our example,
for the $17 book, you as the author will receive $7.36 for every sale. The
remaining $9.64 will be split between your book printer and Amazon.com. This
example is for a 166 page book.

Where to get started?

There are a number of Print on Demand companies that you can choose to
publish your book through. Some of the more popular and reputable ones are:

http://www.lulu.com

http://www.lightningsource.com

http://www.iuniverse.com

http://www.createspace.com

If the company you choose to publish your print on demand book does not have
an exclusivity clause, you can in fact use more than one publisher at a time. Be
sure to check the terms and conditions of your contract to ensure you retain the
copyright to your ebook before you sign with any POD company.

| use www.CreateSpace.com for my POD publishing. They allow you to retain the

copyright on your book or ebook, and have a direct relationship with
www.Amazon.com and will get you listed on Amazon.com without any fees or

additional work on your behalf. Once your book is setup with CreateSpace.com
and approved, they will submit it to Amazon.com on your behalf.

To create a free account at www.CreateSpace.com navigate to their home page

and select ‘create a new account’.
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Address |@b| https: /v, createspace. comfIndex. jsp

You will then be required to fill in your details for your new account as shown
below:

Create a New Account

all fields are required,

Email Address +smith 7S hotmail.com

Thiz will be uzed az your Login D,

Password LA L L L L L L

Re-Enter
dddddddad

Let's make sure you typed that right.

P SNV P S

First Name Jane
Last Name Smith
Country
Australia e
Send me Updates and Promotions v

We weon't sell your contact information. Privacy Palicy

e e = o

P

Then click the ‘Create My Account’ button.

You will be required to agree to the Membership agreement then click continue:

Copyright © 2008 —Leigh Burke — All Rights Reserved | http://www.Book-Template.com



Flease read the Membership Agreement contained on this page, and signify you agree to all its terms and conditions using the
radio buttons below, then press Continue at the bottom.

This Services Agreement (the “Agreement") containg the complete terms and conditions that apply to your use of the
CreateSpace Services (the "Services"), described at hitp e createspace com/specifications. As used in this Agreement,

"we" and "CreateSpace" means On-Demand Publishing LLC, dfbfa CreateSpace, and "you" means the person or entity
accepting this Agreement. In order to use the Services you must:

agree to the terms and conditions in this Agreement by clicking the button at the bottom of this page;

register for an account at our web site, the homepage of which is at www createspace.com (together with any

SUCCessor or replacerment website, the "Site") by providing your real name, address, phone nurmber, e-mail address
and other required information; and

be able to lawfully enter into contracts. For example, minors are not allowed to register for or use the Services.

We reserve the right to change the terms and conditions contained in this Agreement or any policies or guidelines governing
the Services, including without limitation, amy of the information posted on the Products and Help sections of the Site, at any
time and in our sale discretion. Any changes will be effective upon posting of the revisions on the Site. Notice of changes to
this Agreement will be posted on the Site for thirty (300 days. ¥ou are responsible for reviewing the notice and any
applicable changes. Changes to referenced policies and guidelines or any other information in any Products, Help, or other
webh pages may be posted without notice to you. YOUR CONTINUED USE OF THIS SITE AND THE SERYICES FOLLOWING

S agree to all terms and conditions of this Membership Agreement and agree to comply with them at all times.

© I do naot agree to these terms.

v

V

L

[99!@‘1':'3: o AP i D gt s, g B //
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You will be immediately taken to your CreateSpace Account Page — more
on this later:

crif}_espace ' Home ___Publish __ GetStarted __Shop __ Showcase _ HelP |uieiiriinsed
/ L Lt

Hello, Jane. (If you're not Jane .

(s
Member Dashboard Member Dashboard

Add Mew Title

Welcome, Jane smith, to CreateSpace! This page is your "member dashboard" for
your CreateSpace account. We suggest that you bookmark this page for future
Disc Sales Accounting reference.

Book Sales Accounting

Sales Reports

My Account 4 1 new alerts You have new alerts and messages.

B 1 unread messages Wiew these in yaur Message Center
Message Center

Yiew by Purchases
Edit My Account Profile

Contact Support  »

You hawve no titles on your account. Let's get started - Click here to create a title.

Jane Smith, Member 1D 286281

WIEw/ECIT My ACcount Profile
Wiew/Edit My Royalty Payment Profile
Wiew/Edit My Shipping Profiles
Wiew/Edit My Billing Profiles

Wiew My Purchases

P PO PO ooy Wy

Discount Codes: “iew/Edit Discount Codes
Disc Sales Report: Mailed weekly Change Freguency
Amazon Retail Information: “iew Information

Ry

) ., ‘f -‘\”Mf-_r-“ e T ’ Y ey N rJ
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How do you find a book cover and interior designer?

Your finished, printed book will consist of both a cover file and an
interior file. Both of these will need to be uploaded to your
CreateSpace account to be reviewed, and then made active once you
approve the proof.

Added by uploading a PDF

‘E:'-u
o

CONTENT_Fa.pdf

Added by uploading a PDF

e oo W o W TR YY

" FOF N
/o

COVER_FA.pdf

Your cover file is a wrap-around file that consists of both your cover
and back cover as well as the spine of the book. Here is an example of
what a finished cover file will look like:
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% "365 Internet Marketing tips =
ARK to help you succeed..” o N I H E
About the author:

Leigh has spent 14 years in the LT industry and has worked with Fortune 500 companies I
TH'

Toshiba, lpex, MEC, Ernst Young and Acer as well 2z working in Australia, United Kingdom,
Canada and Indiz.
Leigh has externsi jence and ugh ur i iness process

d

internet technologies and how these apply & businesses that wish to remain on the cuttng
edge. Leiph has applied his skills and understanding to niche areas of business and the markets
to exploit technological mnovations and to help his clients reap maximum  return for dheir
technology investments.

ncluding EMC, Telstra, CmeSteel, BlueScope Soeel, LB.M, The ULE Mational Archives, Mazda,

Inside Niche Internet Marketing - 365 Tips:

Miche Internet Marketing takes you step-by-step lJ'lrough 34 chapters
I:Ep'mlng at how to reseacrh your nlche product or service, setting up and
your website, H1en promoting your website and building your
cl.sbomer se and poj

Miche Internet marketing is a ome-stop reference guide to lack-
<} starting  your niche wgstbe business and s!zr't tl.mlng a profit

immediately You will be tzken sﬁbj—step worked examples,

and shown reallife esamples of to optimize your site, and set
up your business for success. FEach chapter has an action item at
the end so you can quickly and effortlessly build your skills and hit

the ground rumning. Success stories will provide you with inspiration
and motivation to turn your ideas into reality.

Testimaony: Be tn the book:

{ONILINYVYIN LANYHILNI SHDIN

Tid you like Hiche Internet Marksting - Do you want be part of the next MICHE
6 Tipe? Internet Marketing bock? Gater
Go to: hittp: /e NichalnternetMarks g com/ hkep e MicheInternatharkating.
feedbark, and leave your comments for your com/camtribiats, and fill i the survey
chance to win a FlupVideo Thra Sertes 80 minute 1o be profiled for my upooming TICHE
camrorder! Flessa include you name, amsil Intemnet Mareloing Succees Stones”. -
=ddress and wehsite. The bast comments will %
=ppear oight he the back cover of my next :
pﬂm_mffd m;?n = T53W 974-0-380%992-0-9 ;
g
&
N | hetpolfwww MNichelnternetMarketing com
9 Leigh Burke
& waz |

When you choose your designer, you will need to point them in the direction of
the submission requirements for the book located here:

http://www.createspace.com/Help/Book/BWSubmission.jsp

Alternatively, if you are doing the design yourself, you will use these requirements
to determine the spine width, bleed, crop marks, margins, image and font
requirements as well as barcode location.

My recommendation is to use an experienced book designer if you don’t have
experience doing this yourself, or to purchase a template designed specifically for
use with CreateSpace.
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The majority of designers will use Quark or Adobe Indesign to create your cover
and interior file for you. They can output these to PDF which will allow you to
proof your files before submitting them to CreateSpace. If you want to make your
own adjustments, or use the files you get from your designer again for your next
book, | recommend you invest in a copy of Adobe Indesign. You can a cheap, legal
copy from here: http://software-cheap.net/info-Adobe InDesign CS2 v4.0.html

To find designers for your book, the best option is to create an ad on one of the
popular outsourcing sites such as:

http://www.elance.com

OR

http://www.getafreelancer.com

You will need to place an ad and be very specific about what you require. |
suggest including the link to the specifications above, and to ask for previous
examples of their work. For a 150 page book with cover, you shouldn’t need to
pay more than $300. This is obviously dependent on who is available and what
bids you receive when you place your ad. Here is an example of an ad you could
place when searching for a designer:

Description: Format a 70+ page A4 e-book into the specifications detailed here using InDesign for output to PDF;
hitps:hawnw. createspace.comfima/Templates/Book/iBW/BookCovera_24x8_BW_140.zip
|wantto keep the font size the same =0 the resultant book will probably double in size to become 140 pages+. You
will he required to arrange the pictures and text on the pages so they look clean, organised and professionally [aid
out.
Youwill also be reguired to create an eve-catching cover far the book.

Thewinning bidder will be reguired to sign a non-disclosure agreement.

Please provide details and examples of similar wark that you have undertaken including hook cover design and
layaut,

Good luck, happy bidding,

Job Type: o Graphic Design
s Proofreading

Copyright © 2008 —Leigh Burke — All Rights Reserved | http://www.Book-Template.com



Here are some of the bids | received for the project above:

Visible Bids Hidden Bids ({01
Service Providers PMB

Claudiatesguita © 1 message

Bid

$ 100

Delivery Within

G days

Time of Bid

01-23-2008 09:46

Provider Rating

b
AREREARIAR
(180 reviews ‘

Hi, Dear Sir. Afterworking for 13 years in a major Portuguese Graphic Company (Ambar, 84) in the Investigation and Development department as a maguette and final arts maker, I'm starting to work as mdependenté
worker in this area. I've got a long experience of design, drawing {manual or vectorized arf) photo mask and retoutching, editing and in final arts. | e got 2 degree in Marketing Management made atthe Portuguese
School of Marketing and Administration {IPAM) and | made professional formation in Photoshop, Freehand and GQuarkXpress. Ive also made a waorkshop called “Drawing in action”, by the Arts School of Vila nova de '

Cetveira with Professor José Rodrigues and 54 Nogueita

Al S |

. 1 message
adicaza © g

$ 100

Hil | amn really interested in taking up the project. Please view my PM for details. Thanks:

Nzt |

perseus/77 O G messages

Hi, rmy bid for the layout of the book. Mare on PM. Best regards, Velin
[ Edit Note |

anniz © 1 message

Hi, Thig is jannie plz check the PM for details thanks jannie

 Edit Nota |

Jakay © 4 messages

Ready to startl
 Edit Noto |

. 2 messages
iSere © g

Hi, let's discuss in PMB.

%55

$ 100

%60

B a0

4 days

4 days

2 days

2 days

2 days

01-22-2008 09:42

01-23-2008 05:23

01-22-200813:32

01-23-2008 22:37

01-22-2008 10:26

-~ Perfarm action on this bid -+ ,i

KRRAARRAKK
62 reviews’

- Pefarm action an this bid -

ARRRRRRIIR
A7 reviews

- Perfarm action an this bid -+

KRRRERRITR
32 reviews

- Perfarm action on this bid -+

ARRRERAIER
26 revisws

~ Perform action on this bid -~ | 2+

Ay

AXRXEREAER
25 reviews

L IO N e et [ ol Al i S s, r'**-I\J"““w““"“'abf..j

| cannot stress enough how important it is that you make sure you view prior

work of the bidders before accepting a winning bidder. Although some of the

bids here are as low as S50, after viewing their portfolio, and asking additional
questions about the SPECIFICATIONS | had included, | was able to weed a lot of

the amateurs out.

What specifications do you need to give to your designer?

You will need to get your designer to create your cover file based on

the size of book you wish to sell. CreateSpace allows you to create

books with the following dimensions:
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Standard Trim Sizes

Color Interior BAW Interior
525"x8"  45'x85 525" x8" 5.5"x8.5"
6" x 8" ™10 B9 ™o
atw10t 328" x 825" g' w10t B25"xB25"

8.25" x B" .25« g

WWe can also accept the following trim sizes: 5" ¥ 8", 5.06" x 7.81", 6.14" ¥ 9.21",
E.EI"x961", 744" 9 69", 70" 9.25"

A popular size for books is 8.25” x 6”. Keeping your interior black and white will
allow you to keep costs down. If your interior is mainly text, | would recommend
you choose this option. The cover, back cover and spine of course will be full
colour and UV coated.

Once you have your designer, you will need to send them the Word version of
your Ebook, along with detailed instructions for the concept of your book cover.

You’ll notice in the cover file on page 11, on the spine there is an’NP’ logo —
presumably for the logo of the publisher. In this instance my client was the
publisher, and self-publishing as you will be. So | requested the designer include
this logo to give the book a more professional look. You will want to do the same.
Think of a logo, or even use your own initials and include it on the back cover and
spine of the book.

You will also need to give your designer direction for what to include as content
on your back cover, and the tagline for your front cover etc.

For the back cover, be sure to include your best 2 testimonials that you received
for your ebook. Also include an Author Biography, along with a short blurb about
what is included in the book. You should also include your website URL
somewhere on the back cover. Include your LOGO as suggested earlier. Also
include your books category in the top left hand corner. The example on page 11
is categorized under Business Marketing.
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If you have created an Index for your Ebook in Microsoft Word, this will not

import into your Indesign file, as you will lose the correct page numbering. Your
designer or you can create an Index using Indesign if you have the special plugin
located here: http://www.virginiasystems.com/ordering.html ask your designer

to use this tool to automatically create a noun-based index for you.

Calculating your books thickness and spine width.

Your designer or you (depending on who is creating the cover and interior files)
will need to calculate the spine width for your cover file. You can send the
formula to do this to your designer, it can be found here:

http://www.createspace.com/Help/Book/BWSubmission.jsp

The calculation varies depending on whether you are using white paper or cream
paper. | prefer cream paper, as | feel it is easier on the eyes when reading, but
you may prefer white paper. You need to decide up front what paper your book
will be printed on.

Regarding spine width CreateSpace states:

B. Spine Width and Variance

It is important to keep in mind that each book printed is individually bound. Therefore you should avoid hard vertical lines
separating your front or back cover panels from your spine and should allow for at least a 125" wariance of your spine on each
side (for example, the text on a 1" spine should be no larger than 75" wide). For books with & page count of less than 130
pages, we strongly recommend a blank spine.

Your sping width should be calculated into decimel inches based on the number of pages in your book and using the
appropriate formula Delow.

e For books printed on white paper, multiply page count of your book by 0.002252

« Forhooks printed on crearn paper, multiply page count of your book by 0.0025
Example of spine widih calewiation for a 60-page hook prinfed on white paper

60 % 0.002252 = 0.135" spine width

If you pass the formula to calculate the spine width onto your designer, be sure to
cross-check it yourself as well. CreateSpace will also cross-check this when you
submit your files for review, and warn you of any discrepencies.
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What is an ISBN number, do you need one?

Every book needs an ISBN number. ISBN stands for International Standard Book
Number (ISBN) and is a 10-digit system (13-digit system if assigned after 2007)
allowing publishers, libraries, and book dealers to identify books.

Each ISBN is unique to a specific book.

The ISBN is typically found over the bar code on the book's back cover as in the
example below and on the title or copyright page.

ISEN 0-YBIV-1810-3

L

CreateSpace can supply you with an ISBN number for free, however ‘CreateSpace’
will always be listed as the publisher if you use their free ISBN number. | strongly
suggest you apply for your own ISBN number, and have your designer super-
impose it on your back cover file for you as shown in the example book cover on
page 11. Having your own ISBN number will allow you to be credited as the
publisher personally, and give you greater freedom when printing and distributing
books through other avenues in the future.

To apply for your own ISBN, goto one of the following websites:

http://www.thorpe.com.au/isbn/isbn applic.htm

http://www.isbn.org/standards/home/isbn/us/application.asp

http://www.isbn.nielsenbookdata.co.uk/controller.php?page=123

Or search for your countries own ISBN application agency. Be sure to apply for
both the ISBN number AND the barcode, so you will have the graphic to give to
your designer to apply to the back cover of your book.
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CreateSpace states the following regarding ISBN number printing on your book
cover:

Barcodes -

Wiihen your title is printed, our system will superimpase an ISBM barcode in the lower right-hand corner of your book's back '

cover. There is no cost for the assignment of this ISBM, and you can use your own ISBN if wou have one.

The ISEN barcode will be in a white box 2" wide and 1.2" tall. The bottom of this I1SBM barcode is located 1/4" up from the

bottom trim line of the cover. The right side of the ISBM barcode is located 1/4" to the left of the spine. Please ensure that you

don't have any important images or text in the ISBN barcode location. ¥ou can also refer to our Artwork Templates for the exact

size and position of the ISBM barcade on your final cover. ?
3

If wou would like to use pre-existing artwork, which includes an ISBN barcode in a different location than specified by our

template, please contact Member Services for mare information and directions Please also make sure that the spine width of

your current cover matches our spine width requirements and is the correct trim size for ywour book,

T gt gl A e g P N N

The Artwork Templates can be found here:
https://www.createspace.com/Help/Book/Artwork.do:jsessionid=9C4E759FF27C6

433FCE9E57DDFE91F07.cspworker01

And allow you to select your book type, size, number of pages and paper colour.

What information does your publisher need?

Once you have your completed files back from your designer in PDF format, you
will be able to log into your account and upload them to CreateSpace. Once
Logged into CreateSpace, select Add New Title to begin creating your book and
uploading your files:

Add MNew Title *

Select the Paperback Book option:
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——— Paperback Book <=3 t
I | l Your hook, professionally '
printed, bound, and

shipped on-dermand. kore
Info...

- . ., ) ’-A...... E___._. ] r M

You will then be required to enter your Title information:

iember Dashboard
Add Mew Title

Sales Reports
Dizc Sales Accounting
Book Sales Accounting
My Account

Message Center
Wiew My Purchases
Edit My Account Prafile

Ty ReeS )

Contact Support  »

1. Title Setup 2. File Review 3. Order Proof 4. Print Ready

Title Information
This page enables you to set up the basic information for youor title, ¥What you enter here will be

used for the sales channels in which your title is included.
1. Title Information @ Incomplete

2. Physical Properties @ Incamplete

3. Add Files @ Incomplete

4. Sales & Promation @ Incomplete

5

. Review Setup @ Incomplete

* Title
Thizs cannot be changed after you submit this book for publishing.

Subtitle
Thiz cannot be changed after you submit this book for publizhing.

Volume Number
Thizs cannot be changed after you submit this book for publishing.

“ Description
about the description...

£ gt

“ou may enter @ maximum of 1,000 characters in book description figld,

The Title (1) and Subtitle (2) should match the information you gave the ISBN
agency when you applied for the ISBN number. Most times you will leave Volume
Number (3) blank. The Description (4) will be used to describe your book. This
information will be used in Amazon.com as well, so be sure to thoroughly explain
the benefits of your book, and your qualifications as the author the same way you

would on a regular sales page.

The next section will allow you to enter ISBN information:
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— n & assign my book an ISBR-13/EAN- 13 immediately.
what's this? IMPORTANT: If wou select this option, an 1ZBM-1 3EARN-13 will be immediately aszigned
o your book upon clicking the Save & Continue button at the bottom of this page. Once
the page has been saved, the selection cannot be changed.
“ O | already own an 1ISBN-10 for this hook.
Thiz cannat be changed after you submit thiz book for publizhing.
“ O | already own an ISBMN-13/EAM-13 for this book.
Thiz cannot be changed after you submit this book for publizhing.
If wou have an 1ISBM that vou purchased from B R Bowker o the International 1=BM
agency specifically for thiz book, you may uze it in publizhing your book through aur
tool. Please note you will be reguired to alzo enter an imprint (or puklizher) name and
that wee will werify the ownership and suthenticity of the ISBM you enter.
Imprint Name “
wehiat's this’? This cannot be changed after you submit this book for puklizhing.
| can't find my categary
Reading Lewvel Please choose a Reading Level

If you want CreateSpace to assign your ISBN number for you, select option 1. If
you recently applied for your own ISBN number, select option 2, and enter your
ISBN number in the text field. Option 3 will most likely not be used unless you
have an older unassigned ISBN number you want to use.

The Imprint name (4), is the entity that owns the ISBN number. If you applied for
your own ISBN number, enter your name or company name there if you applied
under a company name. If you are choosing CreateSpace to apply your ISBN
number leave the Imprint Name field blank.

Click the Choose button (5) to assign the category to your book:
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* Category Antigues & Collectibles = Bl Geners ~
| cant find my categary Architecture = _||Americana

At At B

Bibles = Autographs

Biography & Autohiography ||Books

Body, Mind & Spirit = Bottles

Business & Economics = Buttons & Fins

Comics & Graphic Novels = »||Canadiana v

Antigues & Collectibles f General Select || Cancel

The category you choose should match the category you had designed in the
upper left-hand corner of your book.

The next section will allow you to enter additional options. The main ones you
will be interested in are the Author First Name and Last Name (1) and the Author
Biography (2):

Reading Level 'Please choose a Reading Level |
This hook previously | - v |

published on

Country of Publication | United States v|
Publication Date ‘Month v||Day | vear |

Wie will automatically assign the publication date for your book when your file iz
approved for publizhing unless you specify one here.
This cannot be changed after you submit this book for publizhing.

Language |Eng|i5h v|
Choose primary language

Search Keywords
about search keywords. .

Number Of Authors

The first Suthor's name will be wsed to display your book on Amazon; @l author names
weill sppear in your estare listing.
These fields cannat be changed after you submit this book for publishing.

* Ruthor 1 *First Name n
wehiat's this™?

*Last Name

Author Biography

where does this appear? | I

You may enter & maximum of 2 500 characters in the authaor biography field.
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You will next be required to specify the physical properties of your
book:

* Number of Pages

about page count... Page count must be sn even number .

* Interior Type
Bleed iz extra image or background that extends beyond the trim marks of a page.

* Trim Size “

what's this?

Binding n
* Paper Color ﬂ

Enter your number of interior pages (1), the interior type (2) [generally
set to black and white bleed], your trim size (3) and binding (4)

[generally US Trade Paper], and your paper colour (5) you selected
earlier when doing your spine width calculation.

Next you will upload your book interior file and your book cover file
that were supplied back to you from your designer, or that you created
using a template:

Added by uploading a PDF

" por
o

COMTENT_Fa pdf

Added by uploading a PDF

[ o N
o

COVER_FA.pdf
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You will next have the opportunity to set sales and promotion settings
for your book.

If you plan on selling more than a handful of books, you should select
the Pro Plan:

Your cost to order multiple copies:

Ll.] Standard $4.82 per copy
The zelected plan affects the rovalty you earn for sales of this book and the

cost for you to order copies of your book. ; Pro $2.84 per copy

Currently: it Pro $2.84 per copy See belowe for the rovalty you earn for zales.

Keep more of each sale and pay less when you order copies.

Copies of your book will be cheaper when you order wholesale, and
your royalties will be higher when you sell copies on Amazon.com. You
can see the difference in royalties in the above screenshot as an
example.

You will next have the opportunity to set your list price. You should
research similar books and your competition on Amazon.com to ensure
you remain competitive in the market, but that you leave enough of a
margin to make a profit

You will also be shown the royalties you will make on Amazon.com
sales based on your list price, and E-Store sales (Sales from the
CreateSpace website):
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* List Price 17.00 Update Royalties
hiowy to 26t the price. . Minimum publish-at price for this tile is 545

A= the author or publizher, vou set the list price for your title. If vour title has a list price above our publizh-at rate, vou are
eligible for rovalty payments on sales of that title. Sales of titles whose list price is at our publizh-at rate will not earn royalty
payments. We may decline publication of titles whozse list price iz below our publizh-at rate. The publizh-at rate may change
bazed on the distribution channel(z) selected.

Currenthy: Enabled

Browse Keywords | Computears & Internet W
Amazon.com Retail Royalty Calculation For more info see Content License Rovatties
Standard ir Pro
List Price {set by you) $17.00 $17.00
oudr Share F11.62 $9.64 zee more info on howe we calculate our share
Your Royalty $5.38 $7.36 lizt price minus our share

Hote: Changes to your title, including list price, may take up to 15 business days to appear on Amazon.com. Sales
occurring before your updated list price appears on Amazon.com will earn a royaltty bazed on your previous list price.

Currenthy: Enabled
E-Store Type

* Sales Region |US and international sales e
Only affects eStore zales

E-Store Royalty Calculation For mare info see Contert License Rovalties
Standard ir Pro

List Price {set by you) F17.00 F17.00

Jur Share Fa8.22 F6.24

zee more info on howe we calculate our share
Your Royalty $8.78 $10.76 lizt price minus our share

HNote: Discounts you set in your member account are considered reductions to your list price for the purpose of
calculating your royaty.
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You will finally get a chance to review all the settings of your new title:

5. Review Setup © Complete

You can then submit your title for review. Review of a title only takes a
day or 2, after your review is complete you can then order a proof copy
to review the physical book.

When you receive your printed book in the mail, proof-read the book,
and get some friends, family or colleagues to proof-read the copy as
well. Take note of any irregularities in the layout and pictures. If all is
well, you can approve your proof. Once approved, your book will be
available to order immediately from the CreateSpace.com website.

When will your book be listed on Amazon.com?

It takes a couple of weeks for the details of your book to be passed
through to Amazon.com and for Amazon to build your books listing
page, however this all happens automatically, and you will not be
required to do anything. You will notice your basic listing first of all, do
a search under your author name or the title of the book.

After a few more days, your book will be enrolled in the Search Inside
program. This allows potential customers to search within the content
of your book, and is a very powerful selling feature. They can also view
the front cover, contents page, index and back cover.
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Your Amazon.com product page.

Your Amazon.com product page will list all the setails of your book, and
include a small version of your cover art. In the Product Details section,
you will note that the publisher will be listed as CreateSpace. You
should click Update product info below your Product Details section to
inform Amazon.com that YOU are the publisher only if you purchased
your own ISBN number.

Would you like to or give feedback on images?

Product Details
Paperback: 288 pages
Publisher: McGraw-Hill; 1 edition (June 29, 2007
Language: English
ISBMN-10: 0071473132
ISBMN-13: 973-0071473137

Product Dimensions: 2.9 % 5.9 2 0.6 inches

Shipping Weight: 12.6 ounces (¥iew shipping rates and policies)

Average Customer Review: i [+ (5 customer reviews)

e lalalal

Amazon.com Sales Rank: #12,524 in Books (See Bestsellers in Books)

Popular in these categories: (what's this?)

#5 in Books » Business & Inwvesting » Marketing & Sales = Marketing = Direct
#11 in Books = Business & Investing > Industries & Professions = Retailing
#35 in Books = Computers & Internet » Business 2 Culture = Web Marketing

The Product Details section will list your Amazon Sales Rank. This will
increase as you continually sell more copies of your book.

Copyright © 2008 —Leigh Burke — All Rights Reserved | http://www.Book-Template.com



How can | boost my Amazon.com sales?

There are many ways you can boost your sales on Amazon.com. Take a
look at the following features within Amazon.com.

e Listmania

Listmanial

" o

Blogging as a Way to Market Your Small Business: A list by

-H:h
m Affiliate Marketing: A list by William D, Booker 110+

iili Affiliate Marketing Gold Rush: A list by Bufus Quaill-]

Create a Listrmanial list

o Better Together

Better Together

Buy this book with Affiliate Millions: Make a Fartune using Search Marketing on Google and Beyond by Anthony Borelli today!

o

CEARCH INSIDE™ ] Buy Together Today: $31.40

= (g _Add both to Cart

e SoYou'dLike To

So You'd Like to...

INTERNET
RICHES

=4

BEATR

FIRE
\ M= tMake Money with Miche YWebsites: & guide by Pete Burns (]

Create a Successful Blog: A guide by Pete Burns [+

Create a guide
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e Tags

Tags Customers Associate with This Product gwhat's thisz)
Click on a tag to find related items, discussions, and people.

affiliate marketing (z) BCOMMErCE (1) > Bee all 7 tags...
bellaonline recammended (1) recommended (1)

Your tags: Add your first tag

Help others find this product - tag it for Amazon search
Mo one has tagged this product for Amazon search yet. Why not be the first to suggest a search far which it
should appear?

e Customer Reviews

Customer Reviews

5 Reviews
5 star: (<) Average Customer Review
4 star: (1) Srirfrirdr (5 customer reviews)
2 star: [0
2 star: [0
1 star: (o

e Kindle

Start reading Make a Fortune
Promoting Other People's
Stuff Online on your
Kindle in under a

' ¢ minute,
Don't have a Kindle? Get

yours here,

| highly recommend ‘Sell Your Book on Amazon’ by Brent Sampson.
Brent is a highly accomplished Amazon book publisher, and his book
goes into great detail about how you can boost your sales on
Amazon.com:
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i -
GEARCH INSIDE!™ Sell Your Book on Amazon: The Book Marketing COACH Reveals Top-Secret
mmmmmﬁmi.;? "How-to" Tips Guaranteed to Increase Sales for Print-on-Demand and Self-
s | Publishing Writers (Paperback)
gEﬂ__’ﬂ__‘ by Brent Sampson (Author), Dan Poynter (Foreward)
= Key Phrases: sell your book, profile page, detail page, Liztrnania List, Author Profile Page, Self-Publishing Simmplified
¥ BOOI (e
faﬂjﬁiaZE}rg‘ iy [+ (23 customer reviews)
q List Price: $14,95
|ﬁgmsdurz:mmu-;:|d price: $14.95 iai i i
e $14. % eligible for FREE Super Saver Shipping on orders over $25. Details
 BRENT SAMPSON | In Stock.
Femrikitwtin Ships from and sold by Amazon.com, Gift-wrap available,

How do | order copies for myself that | can resell?
When logged into your CreateSpace member account and viewing your

Dashboard, click the Order a Copy icon next to the title of your book:

View lcon Legend

SR

R

You will then be able to select a quantity:

Owner Orders

Quantity

View the unit price and total price:
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Unit Price Total Price

$2.54 $5.68

Subtotal $5.68

The click Checkout to complete your order:

Check Out

You can edit your title at any time to review your wholesale price as the
publisher and royalties that goto CreateSpace and Amazon.com:

View lcon Legend

s W

Under the Print Ready tab there will also be a Buy Now button where
you can order copies as the author and publisher.

Copyright © 2008 —Leigh Burke — All Rights Reserved | http://www.Book-Template.com



1. Title Setup 2. File Review 3. Order Proof 4. Print Ready

Purchase Ready

Use the edit links below ta update your title's information.

Your title is currently Available
Placing wour title "On Hold" will stop =ales and production of waour title. Place your title On Hald

{

¢
[ | Pro $2.84 per -::umr ;
= iy, \r‘h‘,‘--&\r‘\ “-’..-_EMA___ *_,« - ' \)xr-ﬂx\_.r&x\h_w;
That concludes this Ebook on How to Publish your Ebook as a Paperback on
Amazon. | hope you found the information contained within both useful, and
practical to apply. Please feel free to email me at any time for additional advice
or guidance when publishing your Ebooks as paperbacks on Amazon.com. And

don’t forget, if you want to save some of the cost, time and hassle of dealing
directly with book designers, you can use my templates.

Goto http://www.Book-Template.com to get started.

Regards,

Leigh Burke

http://www.leighburke.com

http://www.resell-rights-profits.com

http://www.press-release-software.com

http://www.NichelnternetMarketing.com
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